
City of Richmond
Annual Tourism Update



Regional cooperation fuels 
tourism’s success.



RVA Tourism is Breaking 
Records!

Thanks to @newkentdroneco! 



Richmond Visitor 
Spending in 2022

• $833 million up 30% over 2021

• Generated $44 million in local taxes

• Supports 8,000 jobs and $321 million in wages





Tourism Diversity Will Help

Market Segments 
Equally Divided

FOUR 
TOURISM 
SECTORS

Meetings, 
Conventions 

& Sports

LeisureBusiness 
Travel

Family & 
Friends



Visitor Demographics

6%

23%

4%



Travel Media = National Attention for the 
Region! 

Garden & Gun: 10 Essential 
Stops in Richmond, VA

Good Housekeeping: 15 Best 
Places to Visit in April

Forbes: Forget Canceled And 
Delayed Flights, Plan An End-
Of-Summer Road Trip To 
Richmond Instead



RRT Produced Social and Blog = Huge 
Reach



Sports Tourism Continues to 
Shine



Richmond Sports Tourism Highlights

U.S. Junior Nationals 17U-
13U National 
Championships: 
EIC $4.4 million

USA Karate National 
Championships & Team 
Trials: 
EIC $2.5 million

Atlantic 10 Conference 
2023 Baseball 
Championship:
EIC $134,000



Richmond Meeting & Convention Highlights

National Genealogical 
Society Family History 
Conference : 
EIC $2.3 million 

Delta Sigma Theta Sorority  
South Atlantic Regional 
Conference: EIC $1.6 million

Southeastern Association of 
Housing Officers (SEAHO) 
Annual Conference : 
EIC $1.5 million



Tourism Master Plan 

1. Headquarter Hotel 

2. Regional Inspiration Campaign

3. Sustainable Investment 

4. Workforce Development 
Support for the Hospitality 
Community 

Responsibly grow our tourism industry for the benefit 
of all in our community



Headquarter Hotel



Inspiration Campaign





Sustainable Funding: Tourism Improvement 
District

The purpose of 
the TID is to drive 
visitation and 
hotel occupancy 
in the Richmond 
Region via a 
dedicated fund for 
marketing and 
sales activities to 
benefit the 
hotels, the 
Region and the 
entire 
community.



TID Highlights: Marketing

Objectives

• Drive hotel occupancy and 
revenue

• Target travel intenders

• Drive overall travel, but with 
concentration on mid-week travel 
(Sun-Thurs) and difficult months 
such as December.

• Target our expanded drive (6 
hours outside Richmond) and 
selected direct fly markets.

• Raise awareness of the entire 
region.

• Always on

Ad Campaigns



Mid week creativeMid-Week Campaign

• Launched mid-
October

• Nearly 2,065 
room nights 
booked

• $245,000 hotel 
revenue

• Track 20-30%



TID Highlights: Business Development

Objective: Drive hotel business 
through:

• Increased tradeshow presence

• Increased client events and 
FAMs

• Incentivize need periods

• Cover select sports hotel 
rebates to win business

• Increase sponsorships and 
advertising

• 360 virtual tours of all hotels

• VRLTA Membership

Additional Tradeshows

Expanded 
Tradeshow
s

Oct. 2023

Northstar 
T.E.A.M.S 
Conference & 
Expo

Jan. 2024

RCMA Emerge

Jan. 2024

PCMA Convening 
Leaders

Apr. 2024

Sports ETA 
Symposium

May 2024

HelmsBriscoe ABC



IMEX America

10x10 Booth, ASAE 2022

10x10 Booth, IMEX 2023

10x10 Booth, ASAE 2023

• Only Virginia Destination 

• Booth + Hosted Buyer Lounge Activation

• 28 Appointments | 185 Engagements

• 3 RFPs being pursued: 

• SACS Commission on Colleges 2024

• ConferenceDirect All Partner Meeting 

2025+

• International Association of Medical 2026 

Annual Meeting



Workforce Development





Richmond Region 
Tourism Foundation –
500% Growth



Foundation Efforts Headlined by RVA Sports 
Awards

February 3, 2024 

Live on CBS 6 | Altria Theater

www.RVASportsAwards.com





“Destination organizations are the 
experts. 

They have the tools, knowledge 
and relationships to provide the 
solutions.

And most of all, they have 
something that no outside person 
will bring to the table:

They have a love of their 
community to see it through.”

From Our Team to 
Yours…



Thank you!


