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Regional Cooperation Drives Success!



City of Richmond Visitor Spending in 2024

• $982.1 million - up 8.2%

• Generated $51.2 million in 
local taxes

• Supported 8,868 jobs and 
$383.3 million in wages



Sports Tourism Drives 77% of Group Business

USA Boxing hosts National Championships 
for the first time at Greater Richmond 

Convention Center December 2024

HOTEL ROOM NIGHTS BOOKED BY MARKET SEGMENT



Meetings, Conventions, and Sports Highlights

3,500 attendees | 4,300 
contracted room nights 
| estimated $2.1 million 

economic impact

3,500 attendees | 2,400 contracted 
room nights | estimated $1.3 million 

economic impact
5,000 attendees | 3,100 
contracted room nights 
| estimated $2.5 million 

economic impact

2,000 attendees | 1,900 
contracted room nights 
| estimated $2.2 million 

economic impact



Opportunities for Growth with HQ Hotel

• HQ hotel allows us to 
remain competitive

• From January 2019 
to September 2025, 
we lost 238 events, 
420,900 room 
nights, and $337.1 
million in economic 
impact due to our 
lacking a true anchor 
hotel package.

Raleigh 550 HQ Hotel (Omni) set to open in 2027



TID Secures Future Business for Downtown

Sports Meetings & 
Conventions 

Total Room 
Nights

Estimated Total 
EIC 

FY26 3 3 10,600 $12.3 Million

FY27 2 5 11,300 $10.2 Million

FY28 2 4 11,700 $11.8 Million



Marketing the entire Region:
We are "Always on"

• $2 million in advertising 

• 90% of creative done in-house 
for $225,000 in savings

• Types of advertising: 
oDigital
oRadio
o Streaming
o TV
oBillboards

33.4 million Total Impressions 



Campaign Results
Campaign Title Lodging

Bookings
Room
Nights

Room
Revenue

Number
Of Travelers

Estimated 
Economic Impact

Sojern Mid-week 2,771 5,440 $641,920 3,776 $823,168

Sojern All Travel 1,908 3,723 $439,394 2,391 $521,238

Black Travelers 2,312 4,571 $539,378 2,744 $598,192

2 Expedia 
Campaigns

6,582 14,598 $1,722,564 10,531 $2,295,758

Drive December 242 374 $44,228 225 $49,050

Mimosa Trail 329 750 $88,500 398 $86,764

BLK RVA 219 411 $48,528 325 $70,850

Total 14,363 29,867 $3,524,512 20,390 $4,445,020

*only 25-30 percent of the results can be tracked



Carvertise Campaign – a quick pivot proves 
successful
When our planned Union Station takeover for World Pride was cancelled, the marketing team quickly 
pivoted to display ads targeted at attendees to the event and a program with Carvertise for 8 weeks.

Carvertise (results)  

Duration:  8 Weeks

Impressions:  2,083,314

Miles Driven:  7,578  



RIC Airport Signage



Billboards Up and Running



Billboards



Top Media Stories

The 25 Best Places To 
Go In The South In 2025

12 Travel Destinations to 
Celebrate Black History 

Month in 2025

Djimon Hounsou on Battling 
‘Systemic Racism,’ & 

Reconnecting Black People 
to Their African Roots

https://www.southernliving.com/25-places-to-go-in-the-south-2025-8771825
https://www.southernliving.com/25-places-to-go-in-the-south-2025-8771825
https://www.travelpulse.com/gallery/destinations/12-travel-destinations-to-celebrate-black-history-month-in-2025
https://www.travelpulse.com/gallery/destinations/12-travel-destinations-to-celebrate-black-history-month-in-2025
https://www.travelpulse.com/gallery/destinations/12-travel-destinations-to-celebrate-black-history-month-in-2025
https://www.cnn.com/entertainment/djimon-hounsou-systemic-racism-black-people-african-roots-spc/index.html
https://www.cnn.com/entertainment/djimon-hounsou-systemic-racism-black-people-african-roots-spc/index.html
https://www.cnn.com/entertainment/djimon-hounsou-systemic-racism-black-people-african-roots-spc/index.html
https://www.cnn.com/entertainment/djimon-hounsou-systemic-racism-black-people-african-roots-spc/index.html


Top Media Stories

15 Emerging LGBT+ 
Travel Hotspots

15 U.S. Cities That Offer 
an Unexpectedly Rich 

Cultural Experience

10 ‘Second Cities’ You Should 
Consider Visiting This Fall

https://www.independent.co.uk/travel/inspiration/lgbt-travel-destinations-2025-b2762594.html
https://www.independent.co.uk/travel/inspiration/lgbt-travel-destinations-2025-b2762594.html
https://probetheglobe.com/u-s-cities-that-offer-unexpectedly-rich-cultural-experience/
https://probetheglobe.com/u-s-cities-that-offer-unexpectedly-rich-cultural-experience/
https://probetheglobe.com/u-s-cities-that-offer-unexpectedly-rich-cultural-experience/
https://www.travelpulse.com/news/destinations/10-second-cities-you-should-consider-visiting-this-fall
https://www.travelpulse.com/news/destinations/10-second-cities-you-should-consider-visiting-this-fall


Richmond Featured in Blogs
The City of Richmond was mentioned in all 20 RVA Blog posts published.

https://www.visitrichmondva.com/blog


Hosted Influencer Visits

Mimosas & Merriment FAM – December 2024

The RRT Media & PR team hosted a group of influencers 
and travel writers in the region, including Meg Ten Eyck 
(EveryQueer) who created the following content
• Babes of Carytown Reel
• Kitt Spata Feature
• Queer Owned Businesses Guide

Other Hosted Influencer Content that includes 
the City of Richmond

• @ReadytoStare "Is Richmond the Gayest City Ever?" | Instagram 
(Organic) | 66.6k total views, 55.5k engagements 

• @HoneyTrek Week in the Richmond Region | Instagram & Facebook 
| 52.3k views, 3.7k engagements

https://www.instagram.com/p/DDe4iTzOQHm/
https://www.instagram.com/p/DDe4iTzOQHm/
https://www.instagram.com/p/DDfQPq7z3tX/?img_index=1
https://www.instagram.com/p/DDfQPq7z3tX/?img_index=1
https://www.instagram.com/p/DDuagnDyfX4/
https://www.instagram.com/p/DDuagnDyfX4/
https://www.instagram.com/p/DK0peS9pKr-/
https://www.instagram.com/p/DK0peS9pKr-/
https://www.instagram.com/p/DChavXbyrDV/
https://www.instagram.com/p/DChavXbyrDV/


Visitor Experience: 
Connecting Visitors to Experiences



Visitor Experience: 
Innovative Attendance Building & Access to Experiences



Richmond Region Tourism Foundation is a 501(c)(3) organization.  We raise funds to support 
educational efforts for I Am Tourism Ambassador Training, Hospitality, Workforce Development, 
Diversity and Inclusion efforts with BLK RVA, and OutRVA, and programs that help the world 
recognize the Richmond Region’s Importance as a sports tourism destination.  The Foundation also 
awards scholarships each year to students entering a tourism-related profession, as well as sports 
grants to qualifying organizations within the Richmond Region.



I Am Tourism Program

400+ Community Residents

650+ VCU Students

300+ Digital IAT students



Workforce Development

Mission Tomorrow



RVA Sports Awards

January 31, 2026 @ Altria Theater

Featuring: Briana Scurry,

USWNT Goalkeeper



Annual Meeting

May 14, 2026 @ Greater Richmond Convention Center



BLK RVA Program

August 21, 2026 @ Hippodrome Theater



OutRVA Program

Grants for business development, Gayest Room Ever at Quirk and Pride Ride 
on Amtrak to World Pride with partners, planners and content creators.



RRT out in the Community



Richmond Region Stay for the Encore!



Share a passion for the Richmond Region
with the world! 

Thank you!
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